
SPORTS & ENTERTAINMENT    
            MARKETING 

 



LEARNING GOALS 

I CAN DEFINE/IDENTIFY/ UNDERSTAND/ 
EXPLAIN: 

 The concept of Sports Marketing 

 The Marketing Mix 

 The Functions of Marketing 

 The Promotional Mix 

 Positioning a product 

 Sports marketing strategies 

 

 



WHAT IS MARKETING? 

 The process of developing, distributing, 
promoting, and selling products to 
satisfy a customer’s needs and wants.  



THE MARKETING MIX 

 PRODUCT:  What is being sold 

 PRICE:  The cost of the product 

 PLACE (DISTRIBUTION):  Location & 
methods to deliver products. 

 PROMOTION: Informing, persuading, or 
reminding people about products.  





KEY FUNCTIONS OF 
MARKETING 

 PRODUCT MANAGEMENT 

 DISTRIBUTION 

 SELLING 

 INFORMATION MANAGEMENT 

 FINANCING 

 PRICING 

 PROMOTION 

 



PROMOTIONAL MIX 

 ADVERTISING:  promotion of a product that 
is paid for by an identified sponsor. 

 SALES PROMOTION:  activities designed to 
create consumer spending (trade & 
consumer). 

 PUBLICITY:  third party promotion of a 
product that is not paid for. 

 SELLING:  person to person promotion of a 
product to help customers make buying 
decisions.       





WHAT IS SPORTS 
MARKETING? 

 The process of using sports to market 
products. 



Think of an example of 
sports marketing. 







SHOW CLIP 



 DETERMINE THE 
 TARGET MARKET 

 A target market is a specific group of people 
you want to focus on.   

 Establishing a target market is determined by 
looking at the geographic, demographic, and 
psychographic information of people. 

 Disposable income and spending habits of 
fans are also critical components of sports 
marketing. 



SPORTS MARKETING 
STRATEGIES 

 Sports logos on clothing 
 

 Development of new sports markets 
 

 Timing of sports figures & teams 
 

 Maximizing on gross impressions  
  (The number of times per advertisement a 

product is associated with an athlete, team, 
or entertainer) 



ENTERTAINMENT MARKETING 

 How people choose to use their time 
and money for enjoyment. 

 Examples:  sports, movies, shows, 
music, leisure, X-games, pro wrestling, 
etc. 

 Television’s increasing influence on 
entertainment.    

   

 











RECREATION MARKETING 

 Focusing on 
recreational sports 
(bowling, hiking, 
skiing, golf, tennis) 
and recreational 
activities (travel, 
tourism)  



IN A NUTSHELL 





 Marketers use a variety of strategies to 
target the areas of sports, 
entertainment, and recreational 
markets. 



DAILY JEOPARDY 


