
MARKETING COLLEGE ATHLETICS 
 



 
OBJECTIVE 

 Be able to understand the impact of 
college athletics/amateur sports, while 
applying marketing strategies 



EFFECTS ON COLLEGIATE SPORTS 
 

 Winning college 
teams have a strong 
economic impact for 
their community 
region & state.  It is 
imperative that 
colleges maintain a 
strong public image 
and ethical 
practices. 

 

 



 The National Collegiate Athletic 
Association (NCAA) is the governing 
body for most college & university 
programs.  



JOINING THE NCAA 

 Need accreditation by the agency of its 
region.   

 Offer at least four intercollegiate sports 
for men & women (one in each of the 
traditional seasons) 

 Comply with all NCAA rules 

 Cooperate with NCAA enforcement 
program 



Ethics & Character 

 Ethical behavior is 
based on solid 
principles, which are 
high standards of 
rules and guidelines 
in both business and 
personal life that 
define a person’s 
character through 
their actions. 



RULE BREAKING (ETHICS) 

 OSU’s self-imposed 
punishment snuffs 
out all victories 
from 2010 

 Not eligible for bowl 
games  

 Loss of millions in 
potential revenue 

 



Why so much emphasis on 
team ratings? 

 Leads to increased exposure and 
promotion for teams & schools. 

 Highly ranked teams build excitement, 
strong attendance, fan loyalty, and 
leads to televised network contracts. 

 This leads to increased revenue for the 
schools and top recruiting opportunities. 





90 GAME WIN STREAK 

 





STATISTICS 
 In 1999 football teams in major bowl games 

received an avg. of $12.5 million.  Other bowl 
games paid $700,000 to $3.6 million.  
 

 U of Kentucky generated $3.3 million of fan 
spending for local business in 1997. 
 

 A city with a popular football team can expect 
to earn (per game):  $3million in ticket sales, 
$2- 400,000  in hotel sales, approx. $400,000 
in stadium food sales, and  $2-400,000 for 
local restaurants, shopping, and 
transportation.  

 



ECONOMIC IMPACT OF  
COLLEGE ATHLETICS 

 Local businesses greatly benefit from 
collegiate events.  Hotels, restaurants, gas 
stations, concession stands, and souvenir 
shops. 

 Sponsorship of college athletics helps finance 
or generate revenue. 

 Licensing:  the legal right to reproduce a 
team’s logo in exchange for payment. 

 Conference realignment to create new 
rivalries.   







Here are the top athletic departments in D1 by revenue. Statistics 
are from the DOE via the Orlando Sentinel. 

http://blogs.orlandosentinel.com/sports_college/2009/07/how-much-revenue-did-your-favorite-fbs-school-take-in-in-200708-this-chart-will-tell-you.html


AMATEUR SPORTS 

 Amateur athletes do 
not get paid for 
playing a sport. 

 Sponsorship & 
promotion is 
essential to allow 
top amateur athletes 
the opportunity to 
train and have top 
of the line 
equipment. 



IN A NUTSHELL 

 



 College sports have a positive impact on 
local economies. 

 They create jobs, entertainment, and a 
positive atmosphere pumping millions 
of $ into state & local economies 

 They also provide an opportunity for 
future economic growth  


