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etail Segment



Objectives:

ional areas of retail firms
pes of apparel retailers



consumers



ancial control
udget, oversee
pending, pay bills
e operations
anaging and
maintaining store,
receiving, marking,
security, services




= Personnel

= Hire, train, schedule,
reward, transfer, and
dismiss employees

Sales promotion

= Advertising, display,
public relations, and
special events




arel Retailers
"N A,

goods targeted to more
defined customers



es of Retail Stores

Department stores

= Branch, flagship, and junior
department stores

Chain stores

Discount stores

= Off-price discounters
o Factory outlets
o Wholesale warehouse clubs
o Hypermarkets

Specialty stores
= Specialty chains
o Boutiques

o [icensed merchandise
stores



= Personal selling

= Door-to-door sales or selling
parties



r Types of Fashion
Retailing

@ Variety stores

» Few items in many
classifications at lower

.
{i @\“‘5 prices
. Kiosks and carts

i
| = Catalog showrooms
\,’ Q‘ ﬁ“ = Sample items from their

Q tal
e ‘Ww o LecaasZc(l)g;epartments

= A department within a
store, operated by an
outside firm




3 Store to the Type of
Retailer

VanHeusen
Armani

Macy’s

i. Kmart

T] Maxx
Victoria’s Secret
Ben Franklin



ANswers

¢ Macy’s

g Ben Franklin

e TJ Maxx

b Armani

f Victoria’s Secret
6. a VanHeusen

7. d Kmart




store Ownership Groups

orizontal integration

stores today

ywned by a |

- corporation, not
independent




rade Associations and
Publications

= National Retail
Federation

= International Mass
- Retail Association

Direct Marketing
Association

Discount Store News
Apparel Merchandising
Chain Store Age

Retail Newsletter
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You Know . ..

W

hypermarkets?



