
PUBLICITY & PUBLIC RELATIONS 

 



LEARNING GOALS 

• Understand why publicity and public relations is 
important to a company, organization, or individual. 

 

• Understand different ways of creating public 
relations activities (employee, customer, community) 

 



Why is it important to gain publicity and 
public relations? 

Public Relations- activities designed to create positive awareness towards a 

business.   Attempt to gain good publicity by creating public relations 

events. 

 

examples: 

 

1.  Grand opening of a new store. 

 

2.  Launching of a new product. 

 

3.  Community activities.  Parades, basketball tournament, or golf outing. 

 

4.  Charitable event.  Walkathon, auction.    

 

Benefits: 

 

1.  increase sales. 

 

2.  Reinforce a companies reputation. 

 

3.  Increase receptivity from advertising. 

 

4.  Send the message of quality. 

 

5.  May receive better treatment from government zoning laws, licensing, 

and taxes. 



AUDINCE FOR PUBLIC RELATIONS 

• EMPLOYEE 

 

• CUSTOMER 

 

• COMMUNITY  

 

 



• List three ways employers can build positive 
relations with their employees? 



 
 

Employee Relations:    
 

It is important for companies to have happy, well-motivated employees. To 

encourage employees, companies provide programs for their employees. 

 

Examples: 

 

1.  Tuition reimbursement 

 

2.  Newsletters 

 

3.  Health and wellness programs 

 

4.  Daycare 

 

5.  Award banquets to recognize top performers. 

 

Employee relations can also be maximized by: 

 

1.  Clearly identified job descriptions. 

 

2.  Information on promotion and salary increases. 

 

3.  Avoiding discriminatory practices. 

 

4.  Holding regular staff meetings. 



• Think of two ways companies build customer 
relations? 

 



Customer Relations: 

 

*Good communication between employees and customers is vital in 

promoting a favorable business image. 

 

 

Examples of services to build customer relations:  Gift wrapping, 

restaurants, free delivery, ATM machines, check cashing. 

 

Customer Advisory Boards- panels of consumers who make suggestions 

about products and businesses. Used by manufacturers. 

 

Consumer affairs specialists- handle customer complaints and serve as 

customer advocates within the firm. 

 



• Think of two ways companies build 
community relations? 



Community Relations 
 

 

• The activities that a 
business uses to acquire 
or maintain the respect 
of the community. ex. 
sponsoring social and 
cultural life of a 
community. 

 

 



PUBLIC RELATIONS SPECIALIST 

 

 

•  Many firms hire or establish public relations 

departments to work with customers, 

employees, professional groups, government 

officials, consumer activist, environmentalists, 

stockholders, and suppliers. 
 

 

 



 News/Press Releases 

 

• News/Press Release- is 

a prewritten story about a 

company that is sent to the 

various media.  It contains 

info. about the companies 

philosophies, products, 

operations, etc. 

 





Other Public Relations Duties 

 Press Kit- a folder 

containing articles, news 

releases, feature stories, 

and photographs about a 

company, product, or 

person. 
 

 

 



Press Conference 

• A meeting in which 

media members are 

invited by a business or 

organization to hear an 

announcement about a 

newsworthy event.   

 







RECAP 

 


